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The breakdown of the hegemonic thinking model 
(Ecclesiastical Dogma) and the arrival of the Age 

of Reason establish conceptual conditions for the 
transition to the Industrial Age 



We are in the midst of a profound transition, 
moving from the Industrial Age to the Knowledge 
Era and where knowledge, creativity, culture and 

innovation are central 

You are here 





The nature of productivity is 
changing. We are increasingly moving 

towards service-led productivity.   
 

The value of products is not 
generated solely from minimizing the 

cost of inputs, but from the added-
value generated by the knowledge 
inputs required in their creation. 

 
Keywords: knowledge, creativity, 

innovation, culture  



70% of workers in the advanced 
economies now work in services.  

This revolution is already underway.  



How is a Global City defined?  
 

Does size matters? Is it because of the 
amount of people living in it (like Mexico 

DF, Bombay, NYC)?  
 

Or is its integration into "international" 
productivity like the city of Indiana (Rolls 

Royce engines, WellPoint health 
insurance, Eli Lilly and Dow Agro life 

sciences and also home of the largest 
single-day sporting event in the world)?  



What kind of cities do we need, do we want? 
The “city bedroom”, monumental, individualistic and 
alienated?  
A city that is not designed as a space of socialization? 
A city that is  perceived as a dangerous space? 
Where social pathologies exists derived from dehumanized 
production models (exclusion, drugs, violence)? 



“Cities are conversations”  - Italo Calvino 



Cities are the junction boxes of economic, political 
financial, and cultural exchange. They are the 
drivers of national growth, the nodes of the 

global production network.  

We need  cities that stimulate dynamic social 
networks to encourage and develop existing 

capacities in individuals, enterprises and 
organizations and projects.  



Cities that are important global hubs of transport, 
culture, political/financial power or  

of particular industries (Creative Industries).  
 

All of which raises new challenges and the need 
to rethink the urban space from this new 
perspective where creativity, knowledge, 

innovation and culture are central.  

50% of the world population lives in cities and by 
2050, 75% will do. 



How will your city become a successful 
Global City in the 21st. century? 



Sustainable growth may be enhanced by a 
high degree of cultural and economic 

diversity in metropolitan areas.  
Therefore immigrants and entrepreneurs 

are subjects of great interest. 



Entrepreneurship is primarily a “regional 
event”. Entrepreneurial decisions and the 

success or failure of a start up is 
influenced - beside other factors - by 

elements related to the region where the 
individuals and the start-ups are located 

(relevance of support and education). 



Economic and cultural areas are being 
developed in the form of clusters, niches, 
characteristic neighborhoods, and similar 
that constitute developing echo-systems. 
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The multidimensional approach 

 
 
 



Economic approach: 
The Global City as a space of economic innovation, 

creative talent and dynamic  activities.  The core 
values are built on sustainable economic 
development and welfare of the people. 



Cultural approach: 
The Global City is a place where diverse and 
multicultural practices take place. The core 

values are built on the cultural diversity, inclusion 
and welfare of the people. 



Innovative approach: 
Global Cities-policies must be imaginative, 

transparent and democratic and must result in 
inspiring, inclusive, attractive and flexible cityscapes 



Social approach: 
The Global City as a space of integration and 

socialization between people. Spaces in which 
individuals, organizations and enterprises impulse 

continuous improvement of quality of life. 



Buenos AiresTechnology cluster 

Within 2 years: 100 new SBEs 



Medellín, creativity to overcome 
violence 



Basic issues in the development of a global city 
based on (ethnic) entrepreneurship 

-Local knowledge, based on the cultures and 
identities that constitute the social fabric is the key 
to development 
-Building on transdisciplinary and inclusive policies 
-Focus on people and social networks 
-Make intensive use of new technologies and 
imagination 



Basic Issues in the development of a global city 
based on (ethnic) entrepreneurship 

-Find economic and effective "bottom-up" solutions 
-Position citizens as active users and not passive 
consumers 
-Design business models focused on 
entrepreneurship from a clustered (ethnic) 
perspective 



Prioritize creativity, innovation, cultural 
diversity and knowledge as drivers of 

economic wealth creation, social welfare 
and sustainable development through 

(ethnic) entrepreneurship and inclusion. 



Promote the "entrepreneurial spirit" as a 
crosscutting, interdisciplinary and 

associative  element. 



Propose and encourage the development 
of new business models based on the 
logic of abundance and networks that 
generate multiple benefits (economic, 

social, cultural, aesthetic, ecological, etc.) 



Propose development models based on 
the integration of tangible and intangible 

resources in interdisciplinary, 
participatory contexts and collaborative 

networks. 



Entrepreneurship its about identifying a 
need, interest or desire and be capable to 
satisfy it by creating and managing a small 

enterprise. But it is also about adding 
value to the community. 



This need/wish/interest becomes an 
opportunity. 

And the entrepreneur is the person that is able 
to exploit this opportunity in its own benefit 

and for the community. 



Is enterpreneurial success or failure to 
be forecasted? 

 
Some practice findings… 



Survival Driven (Seeking Money before 
Adding Value): 
 
The purpose of entrepreneurship is not the 
accumulation of money but the creation of 
value-adding products/ services that will 
help make the world a better place for all.  
Wealth is a result of consistently providing 
solutions to the problems of humanity.  

 



Inadequate Knowledge (Low Business 
IQ):  
As an entrepreneur the ability to do is 
perpetually limited by what a person 
knows. How much can be done is a function 
of how much a person knows and how 
much a person knows is usually ignored. 
Running a business requires competencies 
(knowledge, skill and experience) in order 
to remain functional. 



Lack of Focus (Jack of all Trade):  
 
Success or failure is a result of how well the 
entrepreneur maximizes his/her strengths. 
Entrepreneurship is about using passion to 
make a positive contribution for the benefit 
of others. 



Fear of failure (Risk-Averse): 
 
The entrepreneur on the path to failure is 
the one who would never launch out 
because of the fear of failure, being laughed 
at, losing money, being called crazy etc.  
Daring the un-dared for the sake of making 
change happen is the essence of 
entrepreneurship and it means looking your 
fear in the eye and stepping out in spite of 
it.  



Lack of Vision (Shortsightedness): 
 
If the entrepreneur cannot literally see him 
self and his/her business far into the future 
beyond today, then he/she is on the path to 
destruction. Not having this consciousness 
is the reason why most entrepreneurs fail in 
business. Since they are not thinking about 
the future, the need to keep improving their 
game will be less paramount 



Poor Financial Management: 
 
Being an entrepreneur means being able to 
do more with less. For this one need to have 
a systemic view and approach of the 
financial processes. Making decisions that 
affect any relevant process, impacts directly 
in the financial dimension. Many 
entrepreneurs lack of this systemic vision, 
and make decisions that can harm their 
businesses. 



I can do well all by myself (Insecurity)  
 

The entrepreneur on the path to 
destruction is the one who will never 
empower others nor seek the help of others 
for fear that they might outshine him/her. 
Great things are seldom achieved alone. 



What about being a foreigner? 
How this affects the 

entrepreneur´s performance? 

The quality of performance can be affected by 
mostly cultural and social factors. 

One thing is sure: immigrants know something locals 
don´t know: their own culture, their country of 

origin and  their people… How much of an 
opportunity this can be? 



“If you have an apple and I have an apple and we 
exchange these apples then you and I will still each 
have one apple…but if you have an idea and I have 
an idea and we exchange these ideas, then each of 
us will have two ideas.”  

George Bernard Shaw 

gerardon@gmail.com 
Blog: economia-creativa.com 

Thank you! 
¡Muchas gracias! 

mailto:gerardon@gmail.com�
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